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Abstract 

Green entrepreneurship can be acknowledged as the fair and responsible operation of starting managing and 

growing businesses that align with the principles of communal, environmental and economic stability. Unlike 

traditional entrepreneurship that often focuses principal on profit, sustainable entrepreneurship comprises wide 

goals, ensuring that business activities contribute positively to society and the planet. It recognizes that long-

term success is not simply about financial gain but about creating value that safeguards ecological balance and 

promotes social well-being. This research paper highlights the vital intersection between entrepreneurship and 

sustainability, emphasizing how entrepreneurs can act as change-makers in addressing global challenges. 

By inaugurate in areas such as environment technologies, renewable resources, responsible production, and 

ethical business practices, entrepreneurs develop business models, products, and services that integrate social 

responsibility with profitability. These point of view not only meet customer demands for ethical and eco-

friendly solutions but also ensure long-term resilience in a rapidly changing economy. A key driver in this 

process is transformation. Through inventive ideas and strategies, green industrialist is reshaping traditional 

industries offering solutions that reduce environmental harm while creating opportunities for growth and 

inclusion. This paper provides a complete overview of how alteration empower businesses to adjust and flourish 

environmentally. Eventually sustainable entrepreneurship holds enormous potential to address environmental 

issues while promoting economic development. By merging theory, practice, and industry perspectives, this 

paper offers timely insights and practical guidance for entrepreneurs ambitious to drive meaningful and positive 

change through sustainability. 

Keywords: Entrepreneurship, Environment, Innovation, Sustainability, Technology. 

 

Introduction 

Green entrepreneurship refers to the establishment and operates of business that focus upon environmental 

Sustainability and it also aim to achieve financial benefits. There is rapid population growth & Industrialiser in 

India So challenges are significant. Green entrepreneurship has gained attention as a means to address these 
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challenges & hardship while fostering economic growth that is why the green entrepreneurship also known as 

eco- entrepreneurship or sustainable entrepreneurship. This aim to innovate solutes reduces carbon effect and 

promote ecological balance. (Antonella La Rocca, 2024) 

 

There are no sources in the current document. 

Sustainable entrepreneurship integrates economic, social and environmental objectives to create long term 

business solutions. Innovations play a crucial role in driving sustainable business practices offering green 

technologies and eco-friendly products. Entrepreneurship faces challenges such as high initial investment 

regulatory frame works and market acceptance. 

However, Strategies like government support consumer awareness and collaborative efforts helps businesses to 

overcome these hardships. (Assunta Di Vaio a,2022) 

Sustainable entrepreneurs are driving innovation for green future stress upon environmental responsibility and 

sustainable development. These startups focus upon reducing ecological reactions, leveraging technology to 

create effective solutions for major environmental problems. (Muhammad Ali,2021 ) 

 

Focus area on green innovation: 

1. Sustainable Agriculture: - Companies like Aero farms are using vertical farming to maximize crops while 

conserving land and water. 

2. Renewable Energy: - Start up like vestas and solar edge are advancing solar panel efficiency and wind turbine 

technology making clean energy more affordable. 

3. Eco friendly products: - In order to promote environment friendly fashion and reduce carbon foot prints start 

up like Patagonia are creating sustainable materials. 

4. Circular Economy: - Startup like loop industries are providing recycling solutions for plastics in order to use 

them for long time. 

5. Modern transportation: - New start up setting standard for hybrid and electric vehicle reducing traditional fuel 

usage companies like tesla revolutionizing the automotive and energy industry with electric vehicles and 

renewable energy solutions. 

Figure 9: Percent of support organizations by target green sector 

 

Source: Intermediary data (N=134; respondents could select more than one) 

https://www.sciencedirect.com/author/55922628500/assunta-di-vaio
https://www.researchgate.net/profile/Muhammad-Ali-122?_tp=eyJjb250ZXh0Ijp7InBhZ2UiOiJwdWJsaWNhdGlvbiIsInByZXZpb3VzUGFnZSI6bnVsbH19
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Literature Review 

Several studies and research papers have explored the various aspects of green entrepreneurship and innovative 

business practices in India. 

According to Siddique and Kapoor (2015), factors driving green entrepreneurship in India include environmental 

regulations, consumer demand for sustainable products, international agreements, and increased environmental 

awareness. The study likely explores motivations for green entrepreneurship, such as regulatory pressures, 

consumer demand, environmental awareness, and technological advancements, as well as challenges faced by 

green entrepreneurs, including securing funding, market barriers for green products, uncertainties in technology 

and regulations, and accessing resources and networks. Chakra borty and Audretsch (2018) highlighted 

challenges encountered by Indian green entrepreneurs like limited funding, market demand for green products, 

infrastructure issues, and regulatory hurdles. 

 

Source: Cheng Jin et al. (2022) 

Their study aimed to present a comprehensive framework for understanding green entrepreneurship and offering 

insights for policymakers and researchers on supporting and promoting green initiatives. Mitra and Gupta (2019) 

focused on how Indian MSMEs innovate their business models for sustainability, likely discussing innovation 

types, drivers, challenges, and impacts associated with sustainable business practices in the MSME sector. The 

literature also covers innovative business models used by green entrepreneurs, such as circular economy 

approaches and sustainable supply chain management. Gupta and Sahu (2018) probably delved into the 

relationship between green entrepreneurship and public policy in India, analyzing how government policies 

influence the emergence and success of green entrepreneurship. They likely used a combination of literature 

review, policy analysis, and case studies to explore this relationship, emphasizing the role of government 

policies in promoting green entrepreneurship. Overall, research on green entrepreneurship in India emphasizes 

its significance in addressing environmental challenges while fostering economic growth. Studies explore 

various dimensions, including drivers, challenges, government policies, and successful case studies, contributing 

to understanding the role of green entrepreneurship in sustainable development. 

The concept of sustainable entrepreneurship has gained significant attention in academic and business literature. 

Various researchers have explored its role in economic development, environmental conservation, and social 

impact. 

Sustainable Entrepreneurship and Economic Growth: Studies suggest that sustainable businesses contribute to 

economic development by generating employment opportunities and fostering innovation (Schaltegger& 

Wagner, 2011). Sustainable enterprises also drive green economic growth by integrating environmentally 

friendly practices into business models (York &Venkataraman, 2010). 

Role of Innovation in Sustainable Entrepreneurship: Innovation is considered a key driver in sustainable 



Minnesota Journal of Business Law and Entrepreneurship 

Volume 2026, No. 1 

ISSN: 1540-3270 

662 

 
https://kommerstad.org 

entrepreneurship, facilitating the development of eco-friendly products, green technologies, and resource-

efficient processes (Bocken et al., 2014). Emerging research highlights the role of digital transformation, 

including AI and blockchain, in optimizing sustainable business operations (Lo &Shuen, 2020). 

Challenges in Sustainable Entrepreneurship: Studies indicate that entrepreneurs face regulatory, financial, and 

market-related challenges when adopting sustainable business models (Dean & McMullen, 2007). High initial 

investment costs and limited consumer awareness remain key barriers to scaling green businesses. 

Sustainable Business Models and Strategies: Scholars emphasize the importance of government policies, 

strategic collaborations, and consumer engagement in fostering sustainable entrepreneurship (Stubbs &Cocklin, 

2008). Sustainable business models, such as circular economy and shared economy approaches, have gained 

popularity in recent years (Geissdoerfer et al., 2017). 

Impact of Sustainable Entrepreneurship: Research highlights the positive impact of sustainable entrepreneurship 

on environmental conservation, social equity, and corporate Several studies and research papers have explored 

the various aspects of green entrepreneurship and innovative business practices in India. 

According to Siddique and Kapoor (2015), factors driving green entrepreneurship in India include environmental 

regulations, consumer demand for sustainable products, international agreements, and increased 

environmental awareness. The study likely explores motivations for green entrepreneurship, such as 

regulatory pressures, consumer demand, environmental awareness, and technological advancements, as well as 

challenges faced by green entrepreneurs, including securing funding, market barriers for green products, 

uncertainties in technology and regulations, and accessing resources and networks. Chakra borty and Audretsch 

(2018) highlighted challenges encountered by Indian green ISSN 2319-829X 

Humanities and Social Science Studies, Vol. 13, Issue 1, No. 2, January – June: 2024 entrepreneurs like limited 

funding, market demand for green products, infrastructure issues, and regulatory hurdles. Their study aimed to 

present a comprehensive framework for understanding green entrepreneurship and offering insights for 

policymakers and researchers on supporting and promoting green initiatives. Mitra and Gupta (2019) focused on 

how Indian MSMEs innovate their business models for sustainability, likely discussing innovation types, drivers, 

challenges, and impacts associated with sustainable business practices in the MSME sector. The literature also 

covers innovative business models used by green entrepreneurs, such as circular economy approaches and 

sustainable supply chain management. Gupta and Sahu (2018) probably delved into the relationship between 

green entrepreneurship and public policy in India, analyzing how government policies influence the emergence 

and success of green entrepreneurship. They likely used a combination of literature review, policy analysis, and 

case studies to explore this relationship, emphasizing the role of government policies in promoting green 

entrepreneurship. Overall, research on green entrepreneurship in India emphasizes its significance in addressing 

environmental challenges while fostering economic growth. Studies explore various dimensions, including 

drivers, challenges, government policies, and successful case studies, contributing to understanding the role of 

green entrepreneurship in sustainable development. 

The concept of sustainable entrepreneurship has gained significant attention in academic and business literature. 

Various researchers have explored its role in economic development, environmental conservation, and social 

impact. 

Sustainable Entrepreneurship and Economic Growth: Studies suggest that sustainable businesses contribute to 

economic development by 

generating employment opportunities and fostering innovation (Schaltegger& Wagner, 2011). Sustainable 

enterprises also drive green economic growth by integrating environmentally friendly practices into business 

models (York &Venkataraman, 2010). 

Role of Innovation in Sustainable Entrepreneurship: Innovation is considered a key driver in sustainable 

entrepreneurship, facilitating the development of eco-friendly products, green technologies, and resource-

efficient processes (Bocken et al., 2014). Emerging research highlights the role of digital transformation, 
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including AI and blockchain, in optimizing sustainable business operations (Lo &Shuen, 2020). 

Challenges in Sustainable Entrepreneurship: Studies indicate that entrepreneurs face regulatory, financial, and 

market-related challenges when adopting sustainable business models (Dean & McMullen, 2007). High initial 

investment costs and limited consumer awareness remain key barriers to scaling green businesses. 

Sustainable Business Models and Strategies: Scholars emphasize the importance of government policies, 

strategic collaborations, and consumer engagement in fostering sustainable entrepreneurship (Stubbs &Cocklin, 

2008). Sustainable business models, such as circular economy and shared economy approaches, have gained 

popularity in recent years (Geissdoerfer et al., 2017). 

Impact of Sustainable Entrepreneurship: Research highlights the positive impact of sustainable entrepreneurship 

on environmental conservation, social equity, and corporate responsibility (Elkington, 1997). Companies 

integrating sustainability into their core strategy are better positioned for long-term success. 

 

(Elkington, 1997). Companies integrating sustainability into their core strategy are better positioned for long-

term success. 

 

Objectives of the Study 

1.  To examine the role and status of green entrepreneurship in Indian states, including innovative business practices 

and ideas adopted by green entrepreneurs. 

2. To assess the contribution of green entrepreneurship to employment generation, poverty reduction, tribal 

community upliftment, and the impact of government schemes and initiatives supporting green entrepreneurship 

in India. 

 

Research Methodology 

The study is primarily descriptive in nature. From numerous sources, including academic databases, journals, 

and books, the authors would have gathered and analyzed a wide range of research articles, studies, and 

publications connected to green entrepreneurship and sustainable creative ventures. They would have discovered 

recurring themes, trends, gaps, and new problems in the subject through this extensive review. 

 

Role of Green Entrepreneurship 

Green entrepreneurship plays a significant role in promoting sustainable development by encouraging 

businesses to adopt environmentally responsible practices and innovative solutions that balance economic 

growth with environmental protection. 

Firstly, green entrepreneurs focus on developing sustainable innovations such as eco-friendly products, clean 

technologies, and energy-efficient services. These innovations help industries reduce pollution, conserve 

resources, and adopt cleaner production methods, thereby lowering their overall environmental impact 

(Schaltegger & Wagner, 2011). 

Secondly, resource conservation is a central concern of green entrepreneurship. Entrepreneurs in this sector 

promote efficient use of energy, water, and raw materials, and introduce practices aimed at reducing waste 

generation and preventing environmental degradation (OECD, 2017). 

Green entrepreneurship also plays an important role in climate change mitigation. By promoting renewable 

energy technologies, low-carbon business models, and environmentally responsible operations, green 

entrepreneurs actively contribute to reducing greenhouse gas emissions and strengthening climate resilience 
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(Dean & McMullen, 2007). 

Another major contribution of green entrepreneurship is its support for the circular economy. Many green 

businesses design products that can be reused, repaired, or recycled, which helps minimize waste, extend 

product life cycles, and encourage sustainable consumption patterns (Geissdoerfer et al., 2017). 

In addition, green entrepreneurs provide a wide range of eco-friendly services, including sustainable agriculture, 

waste management, eco-tourism, and environmental consulting. These services promote environmental 

awareness and encourage communities and businesses to adopt sustainable practices (Kirkwood & Walton, 

2010). 

From an economic perspective, green entrepreneurship significantly contributes to job creation and economic 

growth. The growing demand for sustainable products and services creates new business opportunities, leading 

to employment generation and the expansion of green markets (ILO, 2018). 

Green entrepreneurship also generates positive social impacts by addressing environmental and social 

challenges together. Many green enterprises support poverty reduction, community development, and livelihood 

improvement, especially among rural and marginalized populations (Shepherd & Patzelt, 2011). 

Finally, successful green startups often influence larger corporations to adopt sustainable practices. As consumer 

awareness and investor preference for environmentally responsible businesses increase, mainstream companies 

are encouraged to integrate sustainability into their operations to remain competitive (Porter & Kramer, 2011). 

 

Status of Green Entrepreneurship 

Green entrepreneurship has been steadily gaining momentum, particularly in the North-Eastern states of India, 

driven by rising environmental awareness and the need for sustainable livelihood opportunities. 

There is a growing interest and awareness among individuals and communities regarding environmental 

protection and sustainable development. This increasing awareness has encouraged many aspiring entrepreneurs 

to adopt green business models as a way to address local ecological challenges while creating income-

generating opportunities (NITI Aayog, 2022). 

Green entrepreneurs in the region are engaged in diverse sectors, including sustainable agriculture, renewable 

energy, eco-tourism, handicrafts, waste management, and nature-based enterprises. This diversity reflects the 

region’s rich biodiversity, traditional knowledge systems, and availability of natural resources (NEC, 2021). 

Various state governments have introduced policy support and institutional assistance to promote green 

entrepreneurship. These initiatives include startup incentives, financial subsidies, incubation support, and skill 

development programmes that encourage enterprises adopting sustainable practices (Ministry of MSME, 2022). 

Despite these positive developments, green entrepreneurs face several challenges, such as limited access to 

finance, inadequate infrastructure, regulatory constraints, and gaps in technical and managerial skills, which 

restrict the scalability of green enterprises in the region (World Bank, 2021). 

At the same time, many entrepreneurs are offering innovative local solutions such as organic farming, rainwater 

harvesting systems, renewable energy micro-grids, and sustainable tourism models that are specifically designed 

to address regional environmental issues (TERI, 2020). 

Continuous awareness campaigns and training programmes organized by NGOs, academic institutions, and 

government agencies have also played an important role in spreading knowledge about sustainable business 

practices and encouraging youth participation in green enterprises (UNDP, 2021). 

Moreover, networking and collaboration among entrepreneurs, researchers, NGOs, and government agencies 

have strengthened knowledge sharing and resource pooling, thereby enhancing the collective impact of green 

entrepreneurship in the region (NEC, 2021). 
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Innovative Business Practices for Green Entrepreneurship 

Green entrepreneurs across the world have adopted several innovative business models that promote 

sustainability while ensuring economic viability. 

One of the most significant practices is the development of renewable energy solutions such as solar, wind, and 

small hydropower projects. These alternatives to fossil fuels help reduce greenhouse gas emissions and improve 

energy access in remote areas (IRENA, 2022). 

Another important innovation is the adoption of circular economy models, where products are designed for 

reuse, repair, and recycling. This approach reduces waste generation and supports sustainable consumption 

patterns (Geissdoerfer et al., 2017). 

In the field of sustainable agriculture, green entrepreneurs have introduced practices such as vertical farming, 

aquaponics, and urban farming. These methods minimize water usage, reduce transportation costs, and improve 

food security, especially in urban and peri-urban areas (FAO, 2020). 

Waste reduction and up-cycling initiatives have also emerged as key innovations. Enterprises focusing on 

recycling and repurposing non-biodegradable waste contribute to lowering landfill burden and promoting 

material recovery (Ellen MacArthur Foundation, 2019). 

Green entrepreneurs are also actively involved in eco-friendly product design, including biodegradable 

packaging, non-toxic cleaning products, and sustainable clothing, which support the transition toward greener 

consumer markets (OECD, 2021). 

The rise of the sharing economy and collaborative consumption models has enabled resource efficiency by 

encouraging shared use of goods and services, thereby reducing unnecessary production and consumption 

(Hamari et al., 2016). 

Finally, sustainable transportation solutions such as electric vehicles, e-bikes, and car-sharing services have been 

introduced by green startups to reduce dependence on fossil fuels and minimize urban air pollution (IEA, 2022). 

 

Green Entrepreneurial Innovative Ideas and Practices 

Green entrepreneurial sustainable innovative ideas and practices are making substantial contributions to the 

North Eastern Indian states in several ways. 

1. Economic Growth and Job Creation: Green entrepreneurship is driving economic growth by creating new 

business opportunities and generating employment. For instance, bamboo-based industries in states like Tripura 

and Manipur are providing livelihoods to local communities. Reference: "Bamboo Mission in Tripura" - The 

Times of India. 

2. Biodiversity Conservation: Sustainable initiatives are promoting biodiversity conservation. The "Mawlynnong 

Village" in Meghalaya is a prime example, known as one of the cleanest and greenest villages in Asia. It 

showcases the potential of eco-tourism in preserving the environment. Reference: "Mawlynnong – The Cleanest 

Village in Asia" - India Today. 

3. Renewable Energy Adoption: The region's abundant natural resources are being harnessed for renewable 

energy. The "Sikkim Organic Mission" focuses on organic farming and hydroelectric power generation, making 

Sikkim India's first fully organic state. Reference: "Sikkim Becomes India's First Fully Organic State" - NDTV. 

4. Community Empowerment: Green entrepreneurship empowers local communities by involving them in decision-

making and resource management. The "Ladakh Women's Travel Company" empowers women to run their own 

travel agency, contributing to economic independence. Reference: "Ladakhi Women Turn Tourism 

Entrepreneurs" - The Hindu. 

5. Cultural Preservation: Sustainable practices often emphasize the preservation of indigenous culture. The 
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"Dzükou Valley" in Nagaland is being conserved by local communities, promoting responsible tourism while 

safeguarding their traditions. Reference: "Nagaland's Dzükou Valley" - Outlook Traveller. 

6. Climate Resilience: These initiatives are enhancing climate resilience. Assam's "Floating National Park" is an 

innovative response to flooding, using phumdis (floating mass of vegetation) to create habitats and mitigate 

flood impacts. Reference: "Assam Gets Its First Floating National Park" - The Indian Express. 

7. Government Support: Governments are recognizing and supporting green initiatives. The "Bamboo 

Development Agency" in Mizoram is a government initiative promoting bamboo-based industries. Reference: 

"Mizoram Bamboo Mission" - Government of Mizoram. 

 

Job Creation, Contributions To Poverty Eradication And Upliftment Of Tribal Communities In India 

Green entrepreneurship prioritizes both environmental sustainability and profit focusing on renewable energy, 

sustainable agriculture, waste management, and eco-friendly products. It creates job opportunities, such as 

specialized roles in renewable energy installation and sustainable farming practices. By involving marginalized 

communities in eco-conscious activities like eco- tourism or local handicraft production, green entrepreneurship 

empowers them economically and socially, reducing poverty and improving overall quality of life. In 

India's states, greenentrepreneurship can tap into traditional knowledge for activities like eco-friendly crafts, 

herbal medicines, and community-based ecotourism, preserving cultural heritage while generating income. 

 

Government Schemes For Promoting Green Entrepreneurship 

1. "National Action Plan on Climate Change" (2008): This outlines the strategies and measures to address climate 

change challenges and encourages green entrepreneurship in sectors such as renewable energy, sustainable 

agriculture, and forestry. 

2. "Make in India" Initiative: This initiative encourages manufacturing, including eco-friendly manufacturing, to 

promote economic growth and job creation. 

3. "Start-up India" and "Stand-up India" Campaigns: These campaigns support aspiring entrepreneurs, including 

those in the green sector, by providing financial assistance, mentorship, and other resources. 

4. "National Skill Development Mission": This initiative aims to provide skill development training to youth, 

including training for jobs in green sectors like renewable energy. 

5. "MGNREGA (Mahatma Gandhi National Rural Employment Guarantee Act)": While not exclusively a green 

entrepreneurship scheme, MGNREGA supports rural employment by funding various eco-friendly projects such 

as water conservation, afforestation, and land development. 

 

Conclusion 

Sustainable entrepreneurship is a critical driver of innovation and economic growth in the pursuit of a greener 

future. By integrating environmental responsibility, social impact, and economic viability, sustainable 

entrepreneurs play a vital role in addressing global challenges such as climate change, resource depletion, and 

waste management. The growing demand for eco- friendly products and services, coupled with advancements in 

green technology and supportive government policies, has created significant opportunities for businesses to 

develop innovative solutions that promote sustainability. 

Despite challenges such as high initial costs, regulatory complexities, and market adoption barriers, sustainable 

entrepreneurship continues to evolve through innovation, collaboration, and strategic investments. The 

emergence of circular economy models, renewable energy solutions, and digital technologies such as AI and 

blockchain further strengthens the potential of sustainable businesses to drive long-term positive change. 
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Moving forward, a collective effort from entrepreneurs, policymakers, investors, and consumers is necessary to 

accelerate the transition towards a more sustainable global economy. By fostering a culture of innovation, 

ethical leadership and responsible business practices, sustainable entrepreneurship can shape a future where 

economic prosperity and environmental conservation coexist harmoniously. Thus, embracing sustainable 

entrepreneurship is not only a business imperative but also a societal responsibility that holds the key to long-

term global well-being 
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